Responsible sourcing — a view from retail
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Danish consumers and (sustainable ) fish

e Consumers want to eat more fish — but don’t know how

» Sustainable fisheries is not high on the consumer’s agenda

Low knowledge of certification schemes

Turnover in kr., fresh fish category
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A common language and
frame for dialogue in the value
chain

Points out opportunities as
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Coop annual report 2019
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Affald

For at nedsatte vores milje- og klimamaessige aftryk arbejder vii Coop for at ege
genanvendelsesgraden af vores affald, b&de i butikker og pé& lagre. | 2018 har vi eget
antallet of sorteringsmuligheder i butikkerne.

Baeredygtigt fiskeri

For at nedsaette risikoen for overfiskeri og nedgang i biodiversiteten i havene
arbejder vi for at f& et baeredygtigt fiske- og skaldyrssortiment, der tager
hejde for fangstmetoder, fangstomréder og skénsomt opdrat. Desuden arbej-
der vi hen imod et certificeret sortiment.

Palmeolie

Produktion af palmeoclie kan medfere risiko for afskovning med deraf felgende risiko
for fald i biodiversitet og mindre optag af CO, fra luften. Coop er RSPO-medlem og
sikrer lebende, at palmeolieforbruget i egne varemaerker er RSPO-certificeret eller
daekket via RSPO-certifikater.

MALSZAETNINGER/INDIKATOR

95% genanvendelse af Coops offald.

Coops omsaetning pé fisk og skaldyr skal vaere 2025
100% baeredygtig via MSC-, ASC- eller ekolo-
gicertificering.

Palmeolieforbruget i Coops fedevarer i egne Lebende
varemaerker skal vaere daekket of 100%
RSPO-certificeret palmeolie eller certifikater.

STATUS

7%

100%

FN's VERDENSMAL




* Formulating and implementing product specific requirements
» Coops (nordic) fishlist

* Inspire people to increase consumption of fish
e Support local and coastal fisheries — e.g Thorup Strand

* Encourage transparancy in supply chain — Tuna as a pilot case

e Contribute to compliance with international human- and
labourrights through code of conduct




What’s next in sourcing sustainable fish?

I'M THINKING ABOUT GOING ONLINE,
BUT | HEARD IT CAN BE PANGEROUS!
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